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What is a content strategy?

Our content strategy is a guide to
using our platform(s) to produce
content (i.e., blog posts, social media
posts, etc.) that aligns with
LWV UMRR’s mission, vision, and
values and attracts an audience to
advance our work.



What is our mission, vision, and values?

According to LWV US brand standards
for all Leagues...

OUR MISSION
Empowering Voters. Defending Democracy.

OUR VISION
We envision a democracy where every person
has the desire, the right, the knowledge and
the confidence to participate.

OUR VALUES
We believe in the power of women to create a
more perfect democracy.



What is our mission, vision, and values?

For LWV UMRR specifically...

OUR MISSION
We preserve our democracy and use it to empower
voters to advocate for water quality in the Upper
Mississippi River Region through...

1.Educating the public concerning the necessity of preserving our
Region’s water resources

2.Improving public understanding and active, informed citizen
participation in evidence-based decision-making

3.Promoting resource conservation, science-based stewardship,
and long-range planning for managing the region’s natural
resources

4.Publishing on our website, Face Book page, and other media
outlets information related to resource preservation efforts and

developments*

5.Meeting with governmental representatives to report to
governmental committees, agencies, and boards; and generally
to attempt to help local, state and federal lawmakers establish
enforceable legislation

6.Expanding and redefining our educational and environmental
program from time to time as necessary to meet the continuing
challenge of protecting our region’s natural resources

* This is where the content strategy comes in!



LWV UMRR

On our social media...
1) Our content is where the public gets education on regional waters that
provides place-based connection
TARGET AUDIENCES:
¢ Anyone living in the UMRR
¢ Anyone living in the broader Mississippi River Basin
OBJECTIVES:
¢ Educating the public concerning the necessity of preserving our Region’s water
resources
STRATEGIES:
e Facebook
e Instagram/TikTok (?)
o Could create an account on one of these platforms to engage younger audience
o Could create content such as mini video series, podcast, infographics, trivia, story

polls, etc.

2) Our content is where engaged followers get information on current news

and events that provides awareness + action opportunities
TARGET AUDIENCES:

¢ Follwers living in the Mississippi River Basin + passionate about water quality
OBJECTIVE:

¢ Improving public understanding and active, informed citizen participation in evidence-

based decision-making

STRATEGIES:

e Facebook group

¢ Instagram posts/stories

o Use both to direct to our website (blog posts + events) and other online actions

(petitions, etc.) and updates



LWV UMRR

On our website...
1) Our content is where engaged UMRR community members get information
on current news and events that provides awareness + action opportunities
TARGET AUDIENCES:

¢ UMRR individual league members

¢ UMRR social media followers

e Other water professionals/advocates
OBJECTIVE:

¢ Improving public understanding and active, informed citizen participation in evidence-

based decision-making

STRATEGIES:

¢ Blog posts

e Events

2) Our content is where our members get educational resouces that provide

interleague advocacy tools
TARGET AUDIENCES:
¢ UMRR member leagues
OBJECTIVE:
¢ Improving public understanding and active, informed citizen participation in evidence-
based decision-making
¢ Promoting resource conservation, science-based stewardship, and long-range planning
for managing the region’s natural resources
STRATEGIES:
e Past program videos
e “Resources” tab (?)

o Could create to include toolkits, reading lists, explainers, etc. for league use



LWV UMRR Style Guide

According to LWV Brand Standards, 2018...
WEB FONTS:
e Merriweather & Merriweather Bold
e Lato & Lato Bold
PRINT FONTS:
e Traditional serif typefaces
PRIMARY COLORS:

#005596 #beOf34

C98 M72Y13 K21 C13 M100 Y84 K4

RO G85 B150 R190 G15 B52
SECONDARY COLORS:

#820263 #521C50 #ECA400
C45 M100 Y30 K20 C75 M100 Y35 K30 C5M35Y100 K2
R130 G2 B99 R82 G28 B80 R236 G164 BO



Further Resources

e LWV US Style Guide + | ogos

e LWV US Writing Guide

e LWV US PowerPoint Templates
e LWV UMRR Mission (Full)



https://www.lwv.org/brand-standards
https://www.lwv.org/sites/default/files/2018-05/lwv_style_guide.pdf
https://www.lwv.org/league-management/templates-graphics/league-powerpoint-template-and-theme
https://www.lwvumrr.org/uploads/7/8/1/2/78127398/2016_thoughts_on_our_ilos_vision_mission_and_action_bonnie_cox.pdf

